October 1, 2010

Dear Yvonne Hubbard,

Entitle Direct Group, Inc. is committed to success through education. As CEO and
Founder, | am pleased to present the ENTITLE DIRECT College Tips Scholarship
Contest.

ENTITLE DIRECT will award one winner a prize of 35% off of one semester's tuition
(prize maximum of $7,000). Entering the contest is free and easy for your students.
The deadiine for entries is December 7, 2010.

This contest invites students to submit their best tip — in 100 words or less — for
navigating the college admissions process. It is the first in a series of scholarship
contests planned to emphasize our commitment to education.

ENTITLE DIRECT is the first company to provide title insurance directly to consumers
at savings of 35% or more. Our mission is to educate consumers on how to lower their
mortgage closing costs and take control of their mortgage process. Licensed in 37
states and the District of Columbia, the Company is revolutionizing the title insurance
industry and has won recognition for its efforts from the press including The Wall Street
Journal, CBS Moneywatch, Kiplinger's, and CNBC. You may view this coverage on
our website at www.entitledirect.com. A recent article from the Los Angeles Times is
attached.

This package contains information about the scholarship contest including an
announcement flier. | encourage your office to post fliers on campus bulletin boards to
inform your student body of this scholarship opportunity. More information is also
available at www.entitledirect.com/CollegeTips. You may also want to provide a link to
this site from your office’s webpage. The scholarship opportunity will also be listed on
fastweb.com and scholarship.com.

If you have questions or need further information, | would be very pleased to speak
with you. | can be reached at (203) 724-1150 or by email at tdwyer@entitledirect.com.

Thank you very much.

I 7 Y

Timothy M.'/Dwyer
Chief Executive Officer & Founder, Entitle Direct Group, Inc.

281 Tresser Bivd. | 6" Floor | Stamford, CT 06901 | Office (203) 724-1150 | Fax (866) 208-3556
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Welcome to the ENTITLE DIRECT College Tips Scholarship Contest.

STARTING OCTOBER 11TH YOU WILL BE ABLE TO SUBMIT {ON THIS PAGE) UP TO ONE-HUNDRED
WORDS DESCRIBING YOUR BEST TIP FOR NAVIGATING THE SCHOOL APPLICATION PROCESS,

Entitie Direct Group, InC. continues its commitment 10 s1iccess through education by sponsoning a
scho‘arship contest dedicated 10 secondary and post-secondary education.

Why education? ENTITLE DIRECT delivers savings on title] insurance up 1o 35% below competitors by
educating consumers so they can take contrel of thelr Cosing costs,

To emphasize our comnviment to education, we are pleased to sponsor the ENTITLE DIRECT Colieze Tips
Scholarship Contest as 3 way to share heipful colege admissions tips for students across the country,
And, one winner wil recelve a prize of 35% off ose semester’s tuition up 10 3 maximum of 57,000,

NO PURCHASE NECESSARY TO ENTER. Sortest is open 10 legai resicends of 1ne 50 United States of the lstrict of Columidla,
BEE 17,07 0000 WhO 270 PUINIYG O7 TEIITNING 10 8 JRI0NSRY OF PNARNCRTY SOuation I 8 posredited yesondary Of pOst-
seemodary sieol within toe Usited States. Ertries must Do zeceived botweenn AD0L AM ET o0 30/53710 200 1103 PM ET 0
L277/10. Vol winere prondvited by e, Spteant: Britie Direct Group, e

J

¥e an emal remminder once the ENTITLE DIRECT Colege Schovarship Contest has stanted, please

enter your el pddress balow:

For the ENTITLE DIRECT College Tips Scholarship Contest official rules, please r
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THE HOUSING SCENE

Shopping for title coverage
By Lew Sichelman

WASHINGTON -- Customers of Grande Valley Homes ha
they were buying were encumbered by undisclosed liens
Texas builder for delinquent property taxes, unpaid loans
subcontractors for labor and materials.

Had they financed their homes through the normal lending
undoubtedly would have turned up the liens. But accordin
the Texas attorney general's office, the company, doing b
Homes, was able to perpetuate this fraud because the ho
financed" and no title search was required.

Nor was title insurance, which would have protected these
first-time buyers against either having to pay their builder
homes.

The multimillion-dollar title-insurance business has come
the way policies are sold and how they are priced. Some
coverage is largely unnecessary, but here's a clear case \
would have saved unsuspecting buyers a lot of headache
of cash they didn't have.



This is why mortgage companies insist on a search of the
Before they lend anyone any money, lenders want to be s
owns the property and there is nothing to cloud the line of

According to the American Land Title Association, one of
reveals a problem -- such as an unpaid contractor or a for
the most part, those issues are resolved prior to closing.

Sometimes, though, these abstractors overlook somethin
that could not be found in a search of the public records. \
not only require title searches but also an insurance policy
the lenders' investment should a problem surface sometir

But most borrowers don't realize that they can shop for titl
they can shop for lenders.

For the most part, homebuyers choose whomever their re
suggests. And there's nothing wrong with that. After all, a
clean closing as much as you do. Besides, who better knc
gives the best service than the professionals who work in
every day?

But if you are. hopmg to save some senous ‘money - -and
S - it often [

fpr‘emml‘ums by an average of 35 percéht by usmg‘ hIS serwc

We'll get back to that in a moment. First, while it is nearly
generalize about title insurance, here are some things yot
-- There are two types of title insurance: the required loan
lender and the owner's policy that protects the buyer. The
loan policy, but who pays for the owner's coverage depen
In much of the. West, the seller buys the policy for the buy
Coast, the buyer typically pays.

If you choose not to take the owner's insurance, you may
waiver, depending on your state. But realize that the loan
ahenlitelv no nrotection shotild a defect in the title nreser



For example, assume there's a defect that can be cured &
the title-insurance company can establish that the value ¢
defect is above the amount owed on the loan at the time 1
the lender has suffered no loss. And if there is no loss, th
the claim can be denied.

At the same time, however, you will now have a property
reduces the value of the property if it is not cured.

Also, depending upon the nature of the title defect and th
documents, the lender may require the owner to correct tl
deeds of trust contain a provision requiring the borrower/c
lender that the title to the property is "clean" and to maint:
of the loan.

If the lender has this right and exercises it, the owner wot
curing the defect. If you have an owner's policy, the insur
the problem. But if you have no coverage, you would hav
pocket whatever it costs in legal fees to make the defect ¢

Again, it doesn't happen often, and I'm not shilling for title
way it works.

-- Insurance rates are one-time fees that are paid at closi
different ways in different places. In Florida and Texas, e:
to charge the same rate, so there may be a zero price dif
shopping for title coverage, you will be shopping not for p
competence of the closing agent.

Elsewhere, state regulators approve rate requests. Once
an insurer can only lower its rate, but never raise it.

-- There are different rates for different situations. There's
lender's policy and a reduced simultaneous rate if lender"
are issued together.
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-- Roughly 80 percent of the premium goes to the closing
orchestrates the entire settlement. The agent researches
lender and the seller, pays recording fees and taxes, files
paperwork at the local courthouse, and sends the buyer's
new lender.

In addition, closing agents, who may or may not be attorn
for closing the loan. But it is considered unethical to raise
purchase an owner's policy.

1—- Shoppmg for servnce lS tough enough but shopplng for

‘con ,;umérs,,,,,y,an shop | for pnces The company is currently
'and the District of Columbia and is seeking approval in ei

of course,, if you go with Entitle, you will have to close wit
/. But the savings can be substantial, with the
»1of thej80~ percent commission paid to the agent.:

750,000 house in California with a $600,000,m0ﬂ9
1arges $1,647 for both lender's and owner's polic
'simultaneously while a competitor might charge $2,480. T
i$833 or 34 percent.

fln:E,lor,,ldoaa,on,s a $250,000 property with a $220,000 mortge
‘run $1,350 elsewhere while Entitle charges just $887, or ¢
of 33 percent.

Lew Sichelman has been covering real estate for more th.
regular contributor to numerous shelter magazines and h
finance-industry publications.
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